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Why
Linkedin Marketing is Important?

LinkedIn is an important social media platform for businesses,
especially B2B companies. With over 400 million professionals
on the platform, it provides a unique opportunity to connect with
high-quality leads and potential business partners.

LinkedIn’s professional focus allows it to generate high-quality
leads. It means people who use LinkedIn are more likely to
convert than Facebook users. LinkedIn users have a business-
oriented mindset and they are always looking for ways to invest in
themselves. This is why LinkedlIn is an excellent source of leads.
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Why
Linkedin Marketing is Important?

Why LinkedIn marketing should be a part of your overall digital
marketing strategy:-

Targeted Advertising: LinkedIn allows you to target your ads based
on specific criteria like job title, industry, location, company size and
more. This helps ensure that your ads reach the right people who are
more likely to be interested in your products or services.

Networking: With its focus on professional networking, LinkedIn
offers ample opportunities for businesses to network with other
professionals in their industry or related industries. By building
relationships and partnerships through networking on the platform,
businesses can expand their reach and grow their customer base.

Recruitment: As you mentioned -earlier, recruiting talented
employees through the platform has become increasingly popular
over the years due to its effectiveness in finding qualified candidates.

Incorporating LinkedIn into your digital marketing strategy can help
increase brand visibility while also generating high-quality leads that
are more likely to convert into customers or clients.

At Chaminda Tennakoon Social Media Marketing Agency,
We create and manage your social media accounts to ensure
your brand is consistently represented across 6 platforms.
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Creating a Proffesional
Linkedin Profile and
Optimizing it for visibility

Optimizing your LinkedIn profile to stand out is crucial when it comes
to attracting recruiters and potential employers. Here's an example of
how to turn these tips into a social media post:

Want to get noticed by recruiters on LinkedIn? According to recent
studies, over 90% of recruiters use the platform for talent search!
That's why it's important to optimize your profile for visibility and
stand out from the crowd. As a former recruiter, 1 know what attracts
and convinces them the most. Think like a recruiter - identify key job
titles and relevant keywords in your functional area, narrow down by
location and industry. And don't forget about optimizing your profile
picture, headline, summary section & experience descriptions with

relevant keywords.
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Creating a Proffesional
Linkedin Profile and
Optimizing it for visibility

Did you know that having a complete and optimized LinkedIn profile
can increase your chances of getting found by 40 times? Make sure
you have a professional profile picture, an updated current position
with description, two past positions, relevant education, at least three
minimal skills, and 50 connections. And don't forget to sprinkle
relevant keywords throughout your profile! Your profile picture
should be warm, inviting, and convey confidence - avoid group
photos or sunglasses. Let's make sure your LinkedIn stands out to
recruiters!
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Why is it so important to
Connect with your audience?

In addition to what you stated, connecting with your audience also
helps in building trust and credibility for your brand. When you
understand their needs and provide them with valuable content or
solutions, they are more likely to choose your business over
competitors. It also helps in creating a loyal customer base that can
lead to repeat business and positive word-of-mouth marketing.
Furthermore, by staying connected with your audience, you can
gather feedback on their experiences with your brand which can help
Improve products/services or address any issues that may arise.
Overall, connecting with the target audience is crucial for long-term

success of any business or organization.
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Building a network of
Conection relevant to
Your industry to target audience?

Connecting to your audience will most likely result in repeat
customers, particularly if you do it as genuinely as you can. But the
question is; where do we start?

Social Media

Social media is an excellent way to build relationships with your
audience. One important thing to keep in mind is that each social
media platform has its own unique features and audience
demographics, so it's important to tailor your approach accordingly.
For example, Linkedin may be more geared towards B2B companies
looking to connect with professionals in their industry, while
Instagram may be more effective for e-commerce businesses looking
to showcase visual content and engage with younger audiences. It's
also important to create a consistent brand voice and visual identity
across all social media platforms you use, as this can help increase
recognition and trust among your followers.
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Building a network of

Conection relevant to
Your industry to target audience?

Blogging

Blogging is a great way to
connect with your audience and
| establish yourself as an
¢ authority in your industry. By
i creating high-quality, engaging
2 content that provides value to

your readers, you can attract
viewers and build a loyal following over time. Additionally, creating

opportunities for dialogue through blog comments or social media
can help you better understand the interests and needs of your
audience, allowing you to create even more targeted content that
resonates with them on a personal level.

Hosting

Hosting events is a great way to connect with your audience in
person and build stronger relationships. Not only does it allow for
face-to-face interaction, but it also creates an opportunity for
attendees to network and share experiences with one another.
Additionally, hosting webinars or live streaming events on social
media can help you reach a wider audience who may not be able to
attend in person.
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Crafting engaging content that
Resonates with your audience
And encourages engagement
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Understanding your audience is the key to creating content that
resonates with them and drives engagement. By identifying their
primary characteristics, pain points, aspirations, and interests, you can
create a more accurate au dience profile that will guide your content
strategy. Surveys and social media data analysis are great ways to gain
insights into your audience's needs and preferences. By tailoring your
content to their specific interests and addressing their pain points, you
can ensure that your content is relevant and valuable to them.

Providing value and actionable insights is essential to establishing trust
and credibility with your audience. By focusing on creating content that
helps them solve problems, learn something new or make a decision,
you'll be providing them with information that is informative,
educational and helpful. This approach will help establish your brand as
an authority in the industry and build a loyal following of customers
who trust your expertise. Ultimately, this can lead to increased
conversions and long-term business success.
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Crafting engaging content that
Resonates with your audience

And encourages engagement

Storytelling is a powerful tool that can be used to engage and
connect with your audience. When structuring your marketing
content, you can use the same principles of storytelling to make it
more memorable and relatable. The typical structure of a story
includes:

Introduction: This sets the stage for your story, introducing the
main character or idea.

Rising action: This is where you build tension and create conflict or
challenges for the main character.

Climax: This is typically the turning point of the story where things
come to a head.

Falling action: This is where you begin to resolve conflicts and
bring closure.

Conclusion: This wraps up the story, leaving your audience with a
key takeaway or message.
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Running targeted ads
on linkedin to reach a
larger B2B audience

LinkedIn targeting is unique compared to other digital marketing
platforms because it allows you to reach a professional audience. Here
are key steps to effective LinkedIn ad targeting:

Understand your target audience: As with any marketing efforts,
before you begin creating ads on Linkedln, it's important to
understand your target audience. Determine their demographic
characteristics such as job title, industry, company size and
geography.
Use Matched Audiences: This feature allows you to retarget website
visitors or people in your email list on LinkedIn. T
CT,
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Running targeted ads
on linkedin to reach a
larger B2B audience

Use Job Titles and Functions: You can target specific job titles or
functions that align with the needs of your business or product/service
offering.

Leverage Your Company Page Followers: You can create a
Sponsored Content campaign that targets users who follow your
company page.

Set Up A/B Tests: To optimize performance of ad campaigns, test
different variables such as ad copy or images and audiences.

By using these steps you will be able to effectively reach out
specifically those professionals who match the profile of your ideal
customer persona and drive business results for yourself or clients
through lead generation campaigns on the platform

Defining the location you would like to reach LinkedIn members is an
Important first step in targeting. By selecting a specific city or
metropolitan area, or going broad with a state or country, you can
ensure that your ads are being shown to the right audience in the right
location.

When selecting your location target, keep in mind that LinkedIn allows
you to target based on both the location a member has included in their
profile and their IP address. Therefore, if you are targeting a specific
city or region, it's important to ensure that your ad is relevant to
members who live there as well as those who may be visiting from
other locations.
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Running targeted ads
on linkedin to reach a
larger B2B audience

LinkedIn offers a wide range of targeting options for advertisers to
choose from. Here's a breakdown of each attribute:

Company: You can target members based on the company they work
for or follow on LinkedIn, as well as the industry and size of that
company.

Demographics: You can target based on age and gender.

Education: You can target based on degrees earned, fields of study,
and member schools attended.

Job Experience: This is one of the most important targeting attributes
to consider when advertising on LinkedIn. You can target members by
job function (such as marketing or finance), seniority level (such as
entry-level or C-suite), job title (such as CEO or Marketing Manager),
member skills and years of experience.

Interests: Lastly you can also target users who have interests in
particular groups or topics related to your business offering.
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Digital marketing is a
must for building a
successful business.
Whether it is growing
your brand or improving
sales, there are no limits
to it. By
understanding what’s
coming ahead in the
digital space, you can

CHAMINDA take advantage of it
TENNAKOON  and future-proof any

pusiness. If you are
® interested to learn more,
you can sign up for our
7 day-Free trial
in  partnership  with
R Chaminda Tennakoon
Social Media Marketing Agency. This program is designed
both individuals who are keen on developing their business
using the latest Digital Marketing strategies. Get started with

Chaminda  Tennakoon Social Media Marketing
Agency today and get ahead of the competition.

+44 7773 034688

www.chamindatennakoon.com
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