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Facebook is one of the most popular social networking sites. It currently 

has over 2.89 billion monthly users, and there are no signs that this 

number will decrease any time soon. As a result, Facebook has been an 

excellent platform for business owners and companies alike to promote 

their products and services because it allows them to connect with 

millions of people at once. 

Unfortunately, not all businesses are using Facebook marketing. In this 

chapter, we explain why every company needs a strong Facebook 

marketing plan if they want to succeed with their branding efforts. With 

these tips, you can leverage your business’s presence on Facebook, so you 

attract more customers online. 

 

 

         At Chaminda Tennakoon Social Marketing Agency, We 

create and manage your social media accounts to ensure 

your brands is consistently represented across all of the 

below 6 platforms.  
 



  

 

Create a Facebook business page - Go to facebook.com/pages/create 

and select "Business or Brand" as the page type. Enter your business 

name, category, address (if applicable), and upload a profile picture and 

cover photo. 
 

Fill in your business information -  Add all relevant details such as 

description, website URL, contact information etc. 

 

Add Call-to-Action button - A call-to-action (CTA) button is an 

important feature that directs visitors to take specific actions like “Book 

Now”, “Shop Now” or “Contact Us”. Choose a CTA that directly aligns 

with your business goals. 



 

 

 

Optimize for search engines (SEO) - Make sure to include keywords 

in your about section and other parts of your Facebook page that will 

help people find you when they’re searching for businesses like yours on 

Google or other search engines. 
 

Post quality content regularly - Consistently post high-quality content 

aimed at engaging your followers which can also improve your visibility 

in newsfeeds. 
 

Use visual elements - Include visually appealing graphics or videos in 

posts which will make it more shareable which can lead to more 

engagement on the platform. 
 

Interact with users - Responding publically to customer inquiries 

shows potential customers how responsive you are while building trust 

with them. 
 

 
 

 



 

 

 

Open Facebook Ads Manager and click on "Audience Insights" from the 

main menu. 

Choose the audience you want insights for - either People connected 

to your Page, people in your Custom Audience or people on Facebook. 

Once you've selected your audience, choose the location, age range and 

gender of your target audience. 

Use the detailed targeting section to narrow down your audience even 

further by interests, behaviors, job titles and more. 
 

 



 

 

 

Explore the data available in each tab of Audience Insights: 

Demographics (age and gender), Page Likes (popular pages liked by 

your target audience), Location & Language (where they live and what 

languages they speak), Activity (how often they're active on Facebook) 

and more. 
 

By using this tool effectively, you can create highly targeted ad 

campaigns that reach exactly who you want them to reach based on their 

interests, behaviors or other characteristics relevant to your business 

goals. 
 

 

 



 

 

 

Crafting compelling content that resonates with your audience is a 

crucial part of building a successful social media presence. Here are 

some tips to help you create content that will engage and resonate with 

your audience: 
 

Know your audience - Create personas for your target audiences and 

understand their interests, behaviors, and pain points. 
 

Speak to the benefits - Explain how what you’re offering can help 

solve a problem or meet a need. 
 

Use visuals - Pictures or videos can grab attention more easily than 

plain text alone and can add context. 
 

Be Authentic - Present yourself as humanized as possible by using 

humor or creativity when appropriate. 
 

 

 



 

 

 

Keep it concise - Social media users have short attention spans; keep 

content focused on the message you wish to convey without 

overburdening them 

 

Use relevant Hashtags - Hashtags helps in amplifying the reach of 

social media posts allowing them to trend across various social 

channels. 

 

Engage with your audience - Encourage engagement through          

user-generated content, Q & As reveals which not only creates 

conversation but also encourages repeat customer engagement. 

 

Fill in your business information - Add all relevant details such as 

description, website URL, contact information etc. 

 

Add Call-to-Action button - A call-to-action (CTA) button is an 

important feature that directs visitors to take specific actions like “Book  
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Optimize for search engines (SEO) - Make sure to include keywords 

in your about section and other parts of your Facebook page that will 

help people find you when they’re searching for businesses like yours 

on Google or other search engines. 
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Running targeted ads on Facebook is a great way to reach a larger 

audience that is more likely to be interested in your product or service. 

Here are some steps you can follow to create and run targeted ads on 

Facebook: 

 

Set up a Facebook Ads account - Go to business.facebook.com and 

create an ad account. 

 

Choose your ad objective - Figure out what action you want people 

who see the ad to take, whether it’s visiting your website or filling out a 

form. 

 

Define your target audience - Use demographic data like gender, age 

range, location, interests etc., when creating custom audiences for 

targeting specific groups. 

 
 

 



 

 

 

 

Create the Ad - Create eye-catching visuals with clear messaging 

which aligns with the type of audience you are targeting. 

 

Set the budget - Include budget considerations including how much 

money you’re willing to spend on each ad set based on its goals. 

 

Run and track performance- Once launched, monitor key metrics 

such as CPC (cost per click), CTR (click-through rate), impressions and 

conversions regularly so as make necessary changes along the way. 

With these steps in mind, running targeted ads can take some time and 

testing but it’s worth it because they give businesses access to a larger 

target market than organic methods ever could! 

 
 

 



 
 

  If you with with with 

with Chaminda Tennakoon Social Media Marketing 

Agency. This program is designed both individuals who are 

keen on developing their business using the latest Digital 

Marketing strategies. Get started with Chaminda 

Tennakoon Social Media Marketing Agency today and 

get ahead of the competition. 

 

Digital marketing is a 

must for building a 

successful business. 

Whether it is growing 

your brand or 

improving sales, 

there are no limits to 

it. By understanding 

what’s coming ahead 

in the digital space, 

you can take 

advantage of it and 

future-proof any 

business. If you are 

interested to learn 

more, you can sign up 

for our 7 day-Free 

trial in partnership 

with 


